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Fort Collins Museum of Discovery  
Non-Profit Partner Executive Director  

 
We’re an interactive and immersive museum, featuring hands-on and collections-based 

exhibits that tell the stories of Northern Colorado and beyond. 
 

 Come face to face with two endangered black-footed ferrets 

 Feel the stories of those who called this region home long ago 

 Marvel at the curated light and sound shows in the OtterBox Digital Dome Theater  

 Jam out on guitars, drums, and a Theremin in the Music & Sound Lab 

 Connect with nature as you support an entire ecosystem in the Funky Forest 
 
Fort Collins Museum of Discovery (FCMoD) is not like any other museum you have experienced.  Our 
exhibits and collections are broad and diverse, seamlessly weaving together scientific phenomenon with 
historical reflection. Our programs are innovative and intriguing, inspiring generations of life-long 
learners.  And our organizational model is different from most, featuring a pioneering public/private 
partnership. All of these elements come to life every day at FCMoD to ensure that the museum, its staff, 
its supporters, and visitors experience the best we have to offer. 
 

First, a Little History 
The Fort Collins Museum of Discovery of today was built from a partnership between the City of Fort 
Collins Museum (established 1941) and the nonprofit Discovery Science Center (1989). After merging 
operations in 2008, and with the generous support of many members of our community, we built a new 
museum to share unique and fun learning experiences that explore the interplay of science and culture. 
The partnership between the City and the nonprofit continues on today, creating extraordinary 
opportunities for visitors to engage with that interplay in ways that are deeply relevant to our 
community, our geography, and our shared history. 
 
Since opening in 2012, we have welcomed over 700,000 visitors from all 50 states. Our exhibits gallery 
boasts long-term exhibits in science, music, agriculture, astronomy, first peoples, wildlands, and more, 
including 4 buildings of regional historical importance at our Heritage Courtyard, the on-site Archive & 
Collections, and Northern Colorado’s only 360° immersive theater – the OtterBox Digital Dome Theater. 
Since 2016, we have welcomed national touring special exhibitions from producers including National 
Geographic, American Museum of Natural History, the Smithsonian, and more. Each year, we offer 400 
unique science- and culture-based programs for learners ages 2-102. 
 
We were proud to achieve accreditation by the American Alliance of Museums in 2018, the highest 
recognition of excellence in museums in our nation. We received the greatest compliment from our peer 
reviewers during the accreditation process: “Fort Collins has a ‘vibe’ about it and the museum is clearly 
in sync with the intangibles that make up this vibrant community.” 
 
More About Our Dynamic, Innovative Partnership 
FCMoD’s public/private partnership presents a unique opportunity to jointly manage operations and 
create a shared long-term vision for the museum. The Executive Director of the Non-Profit Partner (NPP) 
and the City Partner’s (CP) Executive Director cooperatively manage the Fort Collins Museum of 
Discovery (FCMoD).  
 
Both the NPP Executive Director and the CP Executive Director work together in a Co-Director 
relationship of equal standing; one does not have decision-making authority over the other.  The Co-



 

 

Directors together to envision, develop and implement strategy and management that allow FCMoD to 
thrive as a dynamic, sustainable institution. 
 
In 2019 the City Partner (the City of Fort Collins) contributed roughly 38% of FCMoD’s annual budget.  The 
City also provides critical support in the form of building, grounds, and technology maintenance. The 
remaining funding for museum operations comes from earned revenue from ticket sales, memberships, and 
retail operations as well as from generous community supporters.  Our total annual combined budget from 
both partners is $2.8 million. We have a staff of 53 professionals, 19 of whom are employed by the City of 
Fort Collins, while 34 are employed by the nonprofit partner. 
 
Additionally, the museum benefits from a highly dedicated volunteer corps, with 323 current active 
volunteers. Our volunteers are involved in all aspects of museum operations, from greeting visitors to 
preparing exhibits, to supporting administrative activities. 
 
Staff and volunteers blend their many talents on a daily basis to deliver on our core mission – to create 
meaningful opportunities to learn, reflect, and have fun through hands-on and collections-based 
explorations in science and culture. 
 
A Quick Overview of the Nonprofit Partner Executive Director Position  
FCMoD’s NPP Board of Directors sets policy, provides oversight, and delegates authority to the NPP 
Executive Director to lead the Non-Profit and co-direct FCMoD in a manner that collaborates with strategic 
partners while advocating and representing the interests of the Non-Profit Partner.  
 
The incoming NPP Executive Director will play a leadership role in bringing our vision to life: 
 

External Relations 

 Plan for and develop additional physical capacity for exhibits, programs, and internal 
functions. 

 Develop new strategic partnerships with local organizations and funders and continue to 
enhance existing community relationships. 

 Identify new sources of financial support and evaluate needs for future capital campaigns. 

 Identify new opportunities to bring new programming to many different audiences in the 
region. 

 Continue to showcase the unique value of our strong public/private partnership. 
 
Internal Operations 

 Develop remaining exhibit space in current facility. 

 Develop plans for refreshing exhibits and create long-term vision for exhibits and programs 
on regular basis. 

 Continue to find creative and impactful ways to utilize the OtterBox Dome Theater. 

 Optimize internal administrative functions for the next chapter of the museum’s growth and 
development. 

 Develop long-term strategy for endowment funds. 

 Evaluate effectiveness of membership program and ensure that benefits offered drive 
member value. 

 
What Does it Take to Do This Job? 
Just as the museum takes a non-traditional approach to our work, we need a talented, innovative, and 
visionary leader. Leading FCMoD requires highly developed skills in collaboration, teamwork, and 



 

 

partnering.  Effective leaders in our organization are creative, dynamic, and fully committed to our 
mission, vision, and values.  Qualified candidates will also have skills in these areas: 
 

Strategic Leadership 

 Ability to develop and maintain effective working relationships with the board, staff, volunteers, 
donors, stakeholders, and the general public. 

 Ability to develop, implement, and evaluate long term strategic vision and supporting annual 
operating plans. 

 Ability to develop board capabilities and strengthen board policy governance structure and 
operations. 

 Eight to ten years of progressively responsible senior management level experience in nonprofit 
management, finance, or accounting. Nonprofit sector experience preferred; or equivalent 
combinations of education and experience. 

 Ability to communicate effectively orally and in writing. 
 
Revenue Generation 

 Ability to create and meet specific metrics for both earned revenue and contributed income.  

 Ability to create, develop, and utilize a network of individuals and organizations in support of 
the organization. 

 Ability to build a sophisticated donor base, grow memberships, and secure corporate 
partnerships. 

 
Operations Management 

 Ability to understand and use advanced financial management principals, terminology, data, 
and reports.   

 Knowledge of principles of budget managements and business practices. 

 General understanding of complex organizations and knowledge of approaches to manage or 
maneuver them in to best support the organization. 

 Ability to support career development for staff at all levels; some knowledge of effective 
volunteer management preferred. 

 The ability to use office management tools (word processing, database, spreadsheet, and 
specialized software for museum operations). 

 
Education 
Bachelor's degree in Business Administration, Public Administration, or related field from accredited 
college or university; master's degree preferred.  Knowledge of the subjects showcased in the 
museum preferred but not required. 
 
Language Skills 
Ability to read, analyze, and interpret general business periodicals, professional journals, technical 
procedures or non-profit regulations. Ability to write reports, business correspondence, and 
procedure manuals. Ability to effectively present information and respond to questions from groups 
of board members, clients, customers, and the general public. 
 
Reasoning Ability 
Ability to define problems, collect data, establish facts, and draw valid conclusions. Ability to 
interpret an extensive variety of technical instructions in mathematical or diagram form. 
 
Certificates, Licenses, Registrations 



 

 

Valid Driver’s license.  
 
Ready to Apply? 
If you are excited about the opportunity to provide vision and leadership for the next chapter of 
FCMoD’s growth, we want to hear from you as soon as possible.  Please send cover letter, resume, and 
salary requirements to Carolyn McCormick of Peak HR Consulting, LLC at 
carolyn.mccormick@peakhrconsulting.com.  All applications are to be submitted electronically.  To learn 
more about FCMoD and this opportunity, please visit us at www.fcmod.org. 
 
 
The Fort Collins Museum of Discovery (FCMoD) Nonprofit Partner (NPP) is committed to a policy of equal 

employment opportunity for all applicants and employees. Employment decisions comply with all 
applicable laws prohibiting discrimination in employment. The NPP is committed to providing a work 
environment that is free from unlawful discrimination. In keeping with this commitment, NPP strictly 

prohibits unlawful discrimination in employment based on an individual’s gender (regardless of gender 
identity or gender expression), race, color, religion, creed, national origin, ancestry, age, marital status, 

disability, sexual orientation, genetic information or other characteristics protected by law. For the 
purpose of this policy “sexual orientation” means a person’s actual or perceived orientation toward 
heterosexuality, homosexuality, and bisexuality. This policy includes all aspects of the employment 

relationship, including advertising, recruitment, selection, promotion, transfer, performance appraisals, 
corrective action and termination. 
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